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Summary

Deep Sync's Customer Insights is an automated profiling service that provides advertisers with
an efficient method to better understand their customers and inform future data buying

decisions.

This report provides a detailed comparison of your customer data to the general population
across a wide spectrum of demographic, financial, interest, and transactional attributes.
Customer Insights is powered by Deep Sync's consumer data asset, which covers ~97% of U.S.

consumers over-age-18.

Total Customer File Records

50,001 =

The total number of rows in your
uploaded customer file.

Total Matched Records

32,355 =

The number of rows in your customer file
we were able to match to Deep Sync's
proprietary database of 240+ million US
consumers.

Match Rate

65% @

The number of rows in your customer file
we were able to match to Deep Sync's
proprietary database of 260+ million US
base individuals.

1 Verified Homeowner
2 Home Has Pool

3 Wealth Rating

4 Home Value Range
5 Language

6 Home Value Range

7 Wealth Rating

CUSTOMER INSIGHTS
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True

True

4th most wealthy decile
$250,001 - $300,000
Spanish

$300,001 - $350,000

3rd most wealthy decile

63% /' 2.08
31% T 347
9% /' 2.28
9% A/ 207
8% /' 2.08
7% /212
6% 2 212
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Age Ranges

The age range of a given individual. Data is applied at the individual level and is sourced from
public records and self-reported data.

Percentage of Percentage of
Age Ranges Matched Records U.S Population
| 8.35% (2699) 0.71
251034 4 - 11.74% Index score
12.85% (4153) 1.04
35to 44 4
_ 12.41% Index score
15.08% (4876) 1.21
45t0 54 4
- 12.51% Index score
15.87% (5131)
55to 64 < 116
- 13.65% Index score
14.67% (4741
65 to 74 4 : (4741) 123
- 11.93% Index score
13.13% (4245
75+ 4 S 1.1
- 11.9% Index score

Data N/A for Age Ranges: 18 to 24

CUSTOMER INSIGHTS
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Modeled Credit Ranges

A statistically-derived, FICO-like credit score. Data is aggregated at the ZIP+4 level and is
sourced using historical patterns of credit usage and payment behavior. Scores cannot be used
to determine eligibility for credit or for making firm offers of credit.

Percentage of Percentage of
Credit Ranges Matched Records U.S Population
2.12% (684) 0.87
500 - 549 <« I 2.44% Index score
5.21% (1685) 113
550 - 599 <«
. 4.6% Index score
9.57% (3095) 1.27
600 - 649 4« :
- 7.54% Index score
12.92% (4177)
650 - 699 4 1.21
- 10.71% Index score
12.82% (4145) 1
700 -749 <
- 12.88% Index score
17.95% (5801
750 - 799 4 GE0Y 128
- 13.99% Index score
7.68% (2482
800+ 4 fle 1.75
. 4.38% Index score

Data N/A for Credit Ranges: 499 & Less

CUSTOMER INSIGHTS
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Education

The level of education completed by a given individual. Data is applied at the individual level and
is sourced from public records, self-reported data, and modeled sources.

Percentage of
Matched Records

1.72

Index score

20.25%
(6,546)
* 1.52
11.77% Index score
1.86%
(600) 1.22%
Some College Graduate School

CUSTOMER INSIGHTS

REPORT

Percentage of

" U.S Population

1.08

Index score

20.98%

(6,780) 19419

Completed College
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Education

(continued)

Percentage of - Percentage of

- Matched Records U.S Population

60%
50%

40%

0.99

Index score
30%

21.9%
22.02%

20%

10%

0%
High School
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Gender

The gender of a given individual. Data is applied at the individual level and is sourced from public
records, self-reported information, or derived from related attributes.

Percentage of Percentage of

[ .
Matched Records U.S Population
80%
118 0.95
Index score Index score
60%
47.49% 46.66% 0
(15,352) (15,081) 48.91%
40.39%
40%
20%
0% S : - =
Male Female

CUSTOMER INSIGHTS
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Homeownership

An indication of whether the given individual is a homeowner or renter. Data is applied at the
household level and is sourced from county recorder records, survey data, and modeled
information. Homeownership is established from sources that are county recorder-based, while
probable homeowners are identified from non-county recorder sources.

Unknown
3.19%
Probable Home Owner /
3.67% (1185), Index Score: 0.38

Renter
16.61% (5368), Index Score: 0.65

Percentage
of Matched
Records

Home Owner
76.53% (24738), Index Score: 1.28

Unknown
3. 89%
Probable Renter

1

Renter % ; Of U.s
25.32% 7-\5.\ Populatlon

I Percentage

Home Owner
60.59%

CUSTOMER INSIGHTS
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Customer Geographic Heatmap

The map shows the distribution of your matched customers across U.S. states.

Lowest State Highest State

Population Match m Population Match

100%

Percentage of Matched Customers

Population

Total Per Sq Mi.
5.62M 49

CUSTOMER INSIGHTS
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Home Purchase Price Ranges

The last known purchase price of the home. Data is applied at the household level and is sourced
from county recorder records and self-reported information.

Percentage of Percentage of
Price Ranges Matched Records U.S Population
0,
Less than  J e 0.49
$50,000 - 7.35% Index score
0,
50000 - | 6.71% (2168) 0.68
$99,999 - 9.86% Index score
100,000~ | 9.76% (3155) 0.94
$149,999 - 10.33% Index score
150,000 - helEai, 1.05
! <
$199,999 - 9.33% Index score
200,000 - J ~ 10% (3231) 1.43
$249,999 - 7.01% Index score
250,000 - _ - 8.93% (2887) 1.61
$299,999 - 5.56% Index score
300,000 - « 6.97% (2253) 1.68
$349,999 . 4.15% Index score
350,000~ | [ 5.74% (1857) 176
$399,999 . 3.27% Index score

CUSTOMER INSIGHTS

REPORT
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Home Purchase Price Ranges

(continued)

Percentage of Percentage of
Price Ranges Matched Records U.S Population
400,000 - p ol e ) 1.86
$449,999 I 2.44% Index score
450000 3.14% (1014) 1.72
$499,999 I 1.82% Index score
500,000- | [ 401%(1297) 1.78
$599,999 I 2.26% Index score
600,000- | [ 2:42%(781) 1.24
$699,999 I 1.95% Index score
800,000 - 2.27% (733) 112
$999,999 I 2.03% Index score
More than / 3.13% (1013) 234
$2,000,000 I 1.34% Index score

Data N/A for Price Ranges: 700,000 - $799,999, 1,000,000 - $1,499,999, 1,500,000 - $1,999,999

CUSTOMER INSIGHTS

REPORT
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Family Position

An indication of the family position of a given individual based on age and gender. Data is applied
at the individual level and is sourced from self-reported and transactional sources, surveys, and
related attributes.

Percentage of Percentage of
Positions Matched Records U.S Population
0,

Male Head Of | gohiey) 1.75
Household - 13.84% Index score

4.29% (1386) 1.59

Grandfather <

I 2.69% Index score

Female Head Of « . 20.01% (6468) 1.45
Household - 13.79% Index score

3.33% (1078) 113

Grandmother < :
l 2.96% Index score
12.69% (4102)

Other < 108

- 11.72% Index score
4.99% (1614

Husband < ( ) 0.91

. 5.49% Index score
5.05% (1633

Wife < ) 0.72

- 7.06% Index score

CUSTOMER INSIGHTS

REPORT
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Marital Status

The marital status of a given individual. Data is applied at the individual level and is sourced from
self-reported sources and surveys.

Percentage of Percentage of

Matched Records " U.S Population
1.21
1.15
Index score
Index score
37.78%
(12,212) 34.98%

21220 (11,308)
.22%

Married Single

CUSTOMER INSIGHTS

REPORT
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Generational Cohorts

The generational cohort of a given individual. Data is applied at the individual level and is sourced
from date of birth data.

Baby Boomers (Born Between
1946 and 1964)
26.17% (8460), Index Score: 1.24

Unknown
37.04%

Percentage
of Matched
Records

Generation X (Born Between
1965 and 1980)
21.43% (6927), Index Score: 1.21

Millennials (Born Between 1981
and 1997)
15.36% (4965), Index Score: 0.88

Baby Boomers (Born Between
1946 and 1964)
21.09%

Unknown
38.67%

Percentage
of U.S
Population

Generation X (Born Between
- — 1965 and 1980)
; 18.16%

Gen Z (Born between
1998 and 2012)

4.42% Millennials (Born Between 1981

and 1997)
17.66%

CUSTOMER INSIGHTS

REPORT
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Home Value Ranges

The median home value associated with a given property. Data is applied at the address level and
is sourced from home sales, public records, and modeled information.

Percentage of Percentage of
Value Ranges Matched Records U.S Population
$50,000 - 3.53% (1140) 0.32
$100,000 9 - 10.87% Index score
$100,001 - G G 0.69
$150,000 9 - 11.9% Index score
$150,001 - 10.45% (3377) 1.18
. < :
$200,000 - 8.85% Index score
$200,001 - 4 10.61% (3430) 1.81
$250,000 - 5.86% Index score
$250,001- 8.81% (2847) 2.07
$300,000 . 4.26% Index score
$300,001 - J 6.56% (2120) 212
$350,000 l 3.1% Index score
$350,001 - J 4.64% (1500) 1.79
$400,000 I 2.6% Index score
$400,001 - J 3.73% (1207) 2.02
$450,000 I 1.85% Index score

CUSTOMER INSIGHTS

REPORT
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Home Value Ranges

(continued)

Percentage of Percentage of
Value Ranges Matched Records U.S Population
$450.001 - | 2.25% (728) 15
$500,000 I 1.5% Index score
$500,001 - 1.65% (544) 154
$550,000 I 1.09% Index score
4.23% (1366
$750,001 + 4 ‘ o00) 1.08
. 3.9% Index score

Data N/A for Value Ranges: UNDER $50,000, $550,001 - $600,000, $600,001 - $650,000, $650,001 -
$700,000, $700,001 - $750,000

CUSTOMER INSIGHTS

REPORT
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Net Worth

The estimated net worth of a given household. Data is applied at the household level and is
sourced from self-reported sources, neighborhood-level income values, and local economic data.

Value Ranges

Less than $1

$10,000 -
$24,999

$25,000 -
$49,999

$50,000 -
$99,999

$100,000 -
$249,999

Greater than
$499,999

Percentage of
Matched Records

6.35% (2053)

-

2.78% (897)

. 3.42%

| 4.24% (1371)

. 4.47%

7.26% (2348)

B o

19.26% (6225)

15.67% (5064)

Data N/A for Value Ranges: $1 - $4,999, $5,000 - $9,999, $250,000 - $499,999

CUSTOMER INSIGHTS

REPORT

Percentage of
U.S Population

0.71

Index score

0.81

Index score

0.95

Index score

1.03

Index score

1.47

Index score

1.39

Index score




() oeer syne)NE

Number of People in Household

The total number of people present in the household. Data is applied at the household level and is
sourced from consumer surveys, transactional data, and inferred attribution.

Number of Percentage of Percentage of
People in Matched Records U.S Population
Household
: 45.44% (14687) 1.04
1 < I
30.66% (9911) 1.22
2 4
_ 25.1% Index score
12.72% (4112) 0.91
3 4 .
- 14.05% Index score
4.81% (1556) 0.68
4 4 .
- 7.06% Index score
1.57% (508
5 < {08) 0.56
I 2.79% Index score

Data N/A for Number of People in Household: 6

CUSTOMER INSIGHTS

REPORT
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Number of Children in Household

The total number of children present in the household. Data is applied at the household level and
is sourced from consumer surveys, transactional data, and inferred attribution.

Number of Percentage of Percentage of
Children in Matched Records U.S Population
Household
47.06% (15213) 1.01
22.58% (7299) 1.1
1 <
13.13% (4244) 0.98
2 4 ' )
- 13.35% Index score
5 7.09% (2292) 0.99
« .
- 7.19% Index score
4.47% (1444
4 < o ( ) 0.95
. 4.72% Index score

Data N/A for Number of Children in Household: 5, 6

CUSTOMER INSIGHTS

REPORT
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Occupation

The detailed occupation for a given individual. Data is applied at the individual level and is
sourced from self-reported data, survey data, warranty registrations, and modeled data.

Percentage of Percentage of
Professions Matched Records U.S Population
0,
Clerical or ) 2.26
Service Worker I 1.6% Index score
Tradesman / 2.69% (870) 2.01
machine / I 1.34% Index score
Laborer

Professional /
Technical

Self Employed

Retired

Retail Sales

Blue Collar
Worker

Homemaker

10.79% (3487)

o

2.64% (854)
I 1.71%

2.7% (874)

I 2.27%

2.47% (798)

I 2.73%

1.65% (532)

I 2.18%

2.07% (668)

l 2.8%

CUSTOMER INSIGHTS
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1.69

Index score

1.54

Index score

1.19

Index score

0.9

Index score

0.76

Index score

0.74

Index score
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Occupation Categories

The occupational grouping for a given individual. Data is applied at the individual level and is
sourced from self-reported data, survey data, warranty registrations, and modeled data.

Percentage of Percentage of
Professions Matched Records U.S Population
0,
Administrative / L)) 213
and Clerical I 1.78% Index score
Professional and 11.37% (3675) 1.64
Technical <
- 6.94% Index score
Focused
Sales and 2.13% (688) 1.56
Marketing 4 g ) Ind
Focused I 1.36% ndex score
| 2.67% (862)
Business Owner < 154
I 1.73% Index score
3.02% (977)
Health Services < 1.34
I 2.25% Index score
2.08% (672) 1.2
Management < .
I 1.73% Index score
2.7% (874
Retired < 2 1.19
I 2.27% Index score
Industrial Work p 4.82% (1557) 11
and Trades . 4.38% Index score

CUSTOMER INSIGHTS

REPORT
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120%

90%

60%

30%

0%

Dwelling Type

The structure type of a given address. Data is applied at the address level and is sourced from
buying activities, consumer surveys, online registrations, public records, and warranty
registrations.

Percentage of Percentage of

Matched Records U.S Population
1.04
Index score
85.26%
,7(_27'559.),_} 82%
0.73
1.72 Index score
Index score
9.6% 13.13%

2.64% ~(3,104)
(853)  1.53% { -

Condo Home Apartment

CUSTOMER INSIGHTS

REPORT




() oeer syne)NE

Income Ranges

The estimated annual household income. Data is applied at the household level and is sourced
from self-reported sources, neighborhood-level income values, and local economic data.

Percentage of Percentage of
Income Ranges Matched Records U.S Population
$25000 - 2.02% (652) 0.9
$29,999 I 2.23% Index score
$35000 - SPsiReE) 1.16
$39,999 I 2.54% Index score
$40,000- | 1.9%(613) 1.33
$44,999 I 1.43% Index score
$45,000 - 3.75% (1212) 1.41
! <
$49,999 I 2.66% Index score
$50,000 - 2.41% (779) 1.39
$54,999 I 1.73% Index score
$55,000 - ) 3.16% (1021) 1.36
$59,999 I 2.33% Index score
$60,000 - « 3.28% (1060) 1.31
$64,999 I 2.49% Index score
$65,000 - p 4.48% (1447) 1.25
$74,999 . 3.58% Index score

CUSTOMER INSIGHTS

REPORT
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Income Ranges

(continued)

Percentage of Percentage of
Income Ranges Matched Records U.S Population
0,
75,000 | _ ‘ 12.5% (4041) 1.25
$99,999 - 9.98% Index score
$100,000- | 15.87% (5129) 1.32
$149,999 - 12.04% Index score
$150,000 - | 2.2% (710) 1.2
$174,999 I 1.83% Index score
$175,000- | 3.38% (1092) 1.26
$199,999 I 2.68% Index score
$200000- | | 2.67% (864) 1.09
$249,999 I 2.45% Index score
3.54% (1144
$250,000+ 4 () 117
l 3.04% Index score

Data N/A for Income Ranges: Under $10,000, $10,000 - $14,999, $15,000 - $19,999, $20,000 - $24,999,

$30,000 - $34,999

CUSTOMER INSIGHTS

REPORT
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Households with Children

Households where children ages 18 and under are present. Data is applied at the household level
and is sourced from consumer surveys and public records.

Age Ranges of Percentage of Percentage of
Children in Matched Records U.S Population
Household
6.33% (2047) 0.96
0-3 4 - 6.58% Index score
7.42% (2397) 0.88
4-6 4
- 8.4% Index score
13.91% (4496)
7.9 < | 0.94
- 14.77% Index score
15.96% (5158)
10-12 4 0.96
- 16.57% Index score
16.4% (5300
13-18 4 fiGan) 0.93

CUSTOMER INSIGHTS

REPORT




() oeer syne)NE

Length of Residence

The length of time a given individual has been at the current address. Data is applied at the
household level and is sourced from county recorder records, self-reported data, and modeled

attributes.
Percentage of Percentage of
# of Year(s) Matched Records U.S Population
6% (1941) 1.64
0 9 . 3.67% Index score
8.44% (2728) 1.67
1year 4 . 5.07% Index score
7.16% (2315) 1.79
2 4 .
. 3.99% Index score
7.04% (2277) 1.59
3 < .
. 4.42% Index score
5.74% (1856)
4 < : 1.77
. 3.24% Index score
5.08% (1641)
5 4 1.69
l 3% Index score
| 4.54% (1469
6 | [4e8) 153
. 2.97% Index score
4 | 4.08% (1318) 1.37
l 2.98% Index score

CUSTOMER INSIGHTS

REPORT
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Length of Residence

(continued)

Percentage of Percentage of
# of Year(s) Matched Records U.S Population
| 3.39% (1095) 1.5
8 ¢ l 2.71% Index score
3.16% (1021) 1.21
<
o I 2.61% Index score
2.49% (805) 113
10 < - )
I 2.2% Index score
2.27% (735) 1.19
11 < .
I 1.91% Index score
2.18% (705)
12 < | 1.28
I 1.71% Index score
[ | 2.05% (664)
13 4 1.05
I 1.96% Index score
1.85% (599
ud 1 e 0.97
I 1.91% Index score
5 < | 5.33% (1723) 0.32
_ 16.67% Index score

CUSTOMER INSIGHTS

REPORT
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Length of Residence

(continued)

Percentage of Percentage of
# of Year(s) Matched Records U.S Population
. 1.58% (512) 117
16 <
I 1.35% Index score
3.3% (1066)
17 4 - 0.92
. 3.58% Index score
8.42% (2722
20 or more years 4 s ( ) 1.73
. 4.87% Index score

Data N/A for # of Year(s): 18, 19

CUSTOMER INSIGHTS

REPORT
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Interests

Hobbies and interests present in the household. Data is applied at the household level and is
sourced from self-reported and transactional sources, surveys, subscriptions, and newsletters.

Interest Travel RV Reading Finance Interest Gourmet

1.45 1.35 1.31

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
3.15% 2.16% 13.18% 9.76% 7.44% 5.68%

Interest Auto Trucks Interest Food & Wine Interest Cars Index

1.3 1.28 1.27

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
5.06% 3.91% 32.36% 25.32% 18.95% 14.98%

Interest Travel US Interest Business Outdoor Camping Hiking

1.26 1.25 1.24

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
5.08% 4.02% 4.65% 3.72% 20.71% 16.71%

CUSTOMER INSIGHTS

REPORT
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Interests

(continued)

Lifestyle Sports Interest in Casino and Gambling Interest Personal Finance

1.24 1.23 1.23

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
26.99% 21.70% 8.64% 7.00% 2.16% 1.75%

Avid Reader Interest Sports Interest Donor

1.2 1.2 1.19

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
53.68% 44.58% 33.34% 27.68% 6.45% 5.42%

Collector Interest in Entertainment Hobby Home Improvement

1.18 1.17 1.17

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
28.46% 24.14% 30.05% 25.79% 44.08% 37.68%

CUSTOMER INSIGHTS

REPORT
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Credit Cards

An indication of the types of credit cards present in the household. Data is applied at the
household level and is sourced from self-reported credit and transactional sources.

AMEX Card Holder Premium AMEX Card Holder Owns Retail Credit Card

1.46 1.45 1.42

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
9.12% 6.26% 1.89% 1.30% 27.82% 19.61%

Eemun St::irr LA Travel Card Store or Retail Card Holder

1.37 1.37 1.36

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
30.01% 21.86% 6.58% 4.80% 15.67% 11.55%

Visa/Mastercard Card Holder Owns Bank Credit Card Owns Credit Card

1.32 1.26 1.24

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
51.61% 39.09% 45.96% 36.47% 61.42% 49.55%

CUSTOMER INSIGHTS

REPORT
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Credit Cards

(continued)

FARCHLEIT V:s:ﬁ Tisrtercard S Premium Card Holder Gold or Platinum Credit Card

1.18 1.13 1.12

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
5.88% 4.98% 13.72% 12.11% 10.08% 8.99%

Discover Card Holder

1.08

Index Score
Percentage Of Percentage Of U.S
Matched Records Population
4.87% 4.50%

CUSTOMER INSIGHTS

REPORT
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Buying Activity

Buying activities present within the household. Data is applied at the household level and is
sourced from online and offline transactional feeds.

Internet Buyer Transactional Books Transactional Gifts

1.31 1.18 1.1

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
17.72% 13.57% 53.14% 44.85% 16.33% 14.86%

Femal Merchandise Buyer General Merchanside Buyer Transactional Cosmetics

1.04 1.04 0.83

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
8.81% 8.47% 8.96% 8.61% 14.90% 17.98%

ional I 5 .
Transactlopl::, d'::::hl Beauty Transactional Investments Transactional Jewelry

0.83 0.79 0.76

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
14.52% 17.48% 13.27% 16.80% 1.91% 2.52%

CUSTOMER INSIGHTS

REPORT
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Buying Activity

(continued)

Transactional Home Furnishing Transactional Home Improvement Transactional Childrens Products

0.71 0.71 0.68

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
15.14% 21.33% 16.40% 23.11% 8.31% 12.26%

Transactional Clothing Transactional Auto Parts

0.63 0.59

Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population
8.42% 13.37% 2.51% 4.27%
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Property Type Detail

The standardized land use code associated with a given address. Data is applied at the address
level and is sourced from county assessor records.

Percentage of - Percentage of
Matched Records U.S Population

120%

1.22

Index score

90%

76.72%
(24,798)
62.91%
60%
30% 1.72 1.59
’ Index score Index score
2.62% 5:1%
_ (848)  1.53% __(1649) 3219
0% — ; re———
Townhouse (Residential) Condominium, PUD Single Family Residence
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Number Of Generations

The number of generations present in a given household. Data is applied at the household level
and is sourced from buying activity, public records, and self-reported information.

Percentage of - Percentage of
Matched Records U.S Population

1.05

Index score

1.48

Index score
27.86% 0.85
22.94% (9,005) _ 26.55% Index score
~ (7,415)
14.09% 16.66%
0
15.51% (1'553)
First Second Third
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Elderly Person in Household

A senior age 65 or older has been identified as the head of household. Data is applied at the
household level and is sourced from buying activities, consumer surveys, and public records.

Percentage of
Matched Records

1.56

Index score

14.1%
(4,559)

Elderly Head of Household, no Non-elderly
Adults Present

CUSTOMER INSIGHTS
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Percentage of

" U.S Population

0.83

Index score

19.98% 24.12%

___(6459)

Elderly Adult Present but not Head of
Household
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Grandchildren Under Age 12

Households where a grandchild age 12 or younger is present. Data is applied at the individual level
and is sourced from consumer surveys.

Yes
. 5.25% (1697), Index Score: 1.03
Percentage
of Matched
Records
No
94.75% (30658)
Yes

5.08%

Percentage
of U.S
Population

No
94.92%
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Home Heat Type

An indication of the type of heating system present in the home. Data is applied at the address
level and is sourced from county assessor and county recorder records.

Percentage of Percentage of
Heat Types Matched Records U.S Population
' 6.06% (1960) 0.29

Gas
_ 21.14% Index score

Data N/A for Heat Types: Oil, Gas Public/Piped, Electric
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Verified Homeowner

The given individual is a verified homeowner. Data is applied at the household level and is sourced
from county recorder records.

No y
37.01% (11963), Index Score: 0.53 y

Percentage
of Matched
Records

Yes
62.99% (20361), Index Score: 2.08

Yes
30.28%

| Percentage

of U.S
 Population
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Languages

The likely languages spoken in the household. Data is applied at the household level and is
sourced from consumer surveys, transactional data, and inferred attribution.

Percentage of Percentage of
Name of .
Matched Records U.S Population
Language
8.25% (2667) 208
Spanish 4
. 3.96% Index score
| 57.42% (18559
English < § ) 1.33
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Motorcycle Owner

The given individual owns a motorcycle. Data is applied at the individual level and is sourced from
newsletters, magazine subscriptions, memberships, survey data, and transactional data.

Yes
1.79% (580), Index Score: 1.61

Percentage

of Matched
Records

No
98.21% (31775)

Yes
1.12%

Percentage
of U.S
Population

No
98.88%
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New Credit Card Issued

A new credit card has been issued in the household. Data is applied at the household level and is
sourced from consumer surveys and transactional data.

Yes
3.22% (1040), Index Score: 1.14

Percentage
of Matched

Records

No
96.78% (31315)

Yes
2.82%

Percentage
of U.S
Population

No
97.18%
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New Credit Range Offered

The range of new credit granted in the household. Data is applied at the household level and is
sourced from consumer surveys and transactional data.

New Credit Percentage of Percentage'of
Matched Records U.S Population
Ranges
| 1.77% (572)
$1,001 - $3,000 0.62
I 2.86% Index score

Data N/A for New Credit Ranges: $0 - $100, $101 - $300, $301 - $500, $501 - $1,000, $3,001 - $5,000,
$5,001 - $9,990, Greater than $9,999
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Number of Adults in Household

The total number of adults present in the household. Data is applied at the household level and is
sourced from consumer surveys, transactional data, and inferred attribution.

Number of Percentage of Percentage of
Adults in Matched Records U.S Population
Household
: 21.24% (6865) 15
O - 14.17% Index score
34.66% (11204) 1.23
2 4 2
22.32% (7215) 0.93
3 4
_ 24.07% Index score
10.65% (3443) 0.72
4 4 N
- 14.76% Index score
: | 4.66% (1507) 0.62
< ‘ K
- 7.53% Index score
1.71% (553
6 < (555 0.5
. 3.45% Index score

Data N/A for Number of Adults in Household: 7
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Number of Lines of Credit

The total number of lines of credit present in the household. Data is applied at the household level
and is sourced from consumer surveys and transactional data.

Percentage of Percentage of
Number of Matched R g D -
Lines of Credit atched Records .S Population
16.99% (5493) 113
" - 15% Index score
7.32% (2366) 1.25
2 4 3
- 5.88% Index score
3.96% (1281) 12
3 4 - .
l 3.3% Index score
" 2.8% (906)
4 4 1.18
I 2.37% Index score
2.07% (670
5 4 7o 1.37
I 1.51% Index score

Data N/A for Number of Lines of Credit: 6,7, 8
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Small Office/Home Office Business

The given individual operates a business out of their home. Data is applied at the individual level
and is sourced from newsletters, magazine subscriptions, memberships, survey data, and
transactional data.

Yes
16.64% (5379), Index Score: 1.16

Percentage

of Matched
Records

No
83.36% (26976)

Yes
14.33%

Percentage
of U.S
Population

No
85.67%
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Political Party

The political party of a given individual. Data is applied at the individual level and is sourced from
consumer surveys, poll and opinion research, and donations.

e Republican Party
Y 20.03% (6473), Index Score: 1.67

o Libertarian Party
1.58% (512), Index Score: 1.25

-

Percentage =
Unknown Of MatChed Independent
53.24% Records " 9.83% (3177), Index Score: 1.23

Democratic Party
15.32% (4953), Index Score: 1.14

Democratic Party
13.36%

Republican Party

p | 11.90%
Percentage |
|
of U.S -
PopUIatlon Independent
T 7.98%
Unknown \ . .
65.50% Libertarian Party
1.26%
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Swimming Pool Present

A swimming pool is present at the home. Data is applied at the address level and is sourced from
county recorder records and self-reported data.

Yes
30.72% (9930), Index Score: 3.47

Percentage
of Matched
Records

No
69.28% (22425)

Yes
8.85%

Percentage
of U.S
Population

No
91.15%
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Presence of Children

Households where children ages 18 and under are present. Data is applied at the household level
and is sourced from consumer surveys and public records.

| Percentage

No
49.03% (15847), Index Score: 1Y.g; | Of MatChed 46.84% (15140), Index Score: 1.02
Records
Percentage .
Yes of U.S — 46.14%

47.92% |

Population
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Residential Properties Owned

The number of residential properties owned by a given individual. Data is applied at the
household level and is sourced from county assessor and county recorder records.

Yes
' 2.89% (933), Index Score: 1.8
Percentage
of Matched
Records
No
97.11% (31422)
Yes

1.60%

Percentage
of U.S
Population

No
98.40%

CUSTOMER INSIGHTS
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Truck Owner

The given individual owns a truck or pick-up truck. Data is applied at the individual level and is
sourced from newsletters, magazine subscriptions, memberships, survey data, and transactional
data.

Yes
14.96% (4837), Index Score: 1.35

Percentage
of Matched
Records

No
85.04% (27518)

Yes
11.09%

Percentage
of U.S
Population

No
88.91%
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Veteran in Household

A veteran is present in the household. Data is applied at the household level and is sourced from
self-reported sources, surveys, and transactional sources

Yes
7.34% (2373), Index Score: 0.83

Percentage
of Matched
Records

No
92.66% (29982)

Yes
8.80%

Percentage
of U.S
Population

No
91.20%
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Registered Voter

The given individual is a registered voter. Data is applied at the individual level and is sourced
from consumer surveys, poll and opinion research, and donations.

Yes
25.58% (8269), Index Score: 1.51

Percentage
of Matched
Records

No
74.42% (24086)

Yes
16.90%

Percentage
of U.S
Population

No
83.10%

CUSTOMER INSIGHTS
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Wealth Rating

A decile-based rank for where a given household falls within estimated incomes in the U.S. Data is
applied at the household level and is sourced from a predictive model using net worth, income,
debt, and related attributes.

Percentage of Percentage of
Ratings Matched Records U.S Population
0,

2nd most 1.68% (543) 0.42

wealthy decile . 3.96% Index score
0,

3rd most | 6.21% (2007) 212
wealthy decile l 2.92% Index score

4thmost 8.76% (2831) 228
wealthy decile . 3.85% Index score

5th (mid range « 9.28% (2999) 1.91

wealth) . 4.85% Index score

6th (mid range « 8.46% (2736) 1.39
wealth) - 6.09% Index score

7th (lowest ) 8.58% (2775) 1.35
30%'40%) - 6.38% Index score

8th (lowest ) 11.11% (3591) 134
20%-30%) - 8.29% Index score

9th (lowest « 12.74% (4117) 1.22
10%-20%) - 10.41% Index score

Data N/A for Ratings: 1st decile (top 10%), 10th decile (lowest 10%)
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Elderly Parent

A senior age 65 or older is present; their adult child is identified as the primary decision maker.
Data is applied at the household level and is sourced from buying activities, consumer surveys,
and public records.

Yes
8.95% (2893), Index Score: 0.96

Percentage

of Matched
Records

No
91.05% (29462)

Yes
9.36%

Percentage
of U.S
Population

No
90.64%

CUSTOMER INSIGHTS
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Investments

Hobbies and interests present in the household. Data is applied at the household level and is
sourced from self-reported and transactional sources, surveys, subscriptions, and newsletters.

Owns Mutual Funds Investments Owns Investments Owns Stock and Bonds Investments

1.55 1.28 1.19

Index Score Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population Matched Records Population
27.61% 17.76% 46.93% 36.56% 35.69% 29.92%
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Direct Mail Responsive

Direct mail-related activities present in the household. Data is applied at the household level and
is sourced from newsletters, magazine subscriptions, memberships, survey data, and
transactional data.

Mail Responder Mail Buyer / Mail Order Buyer

1.31 1.19

Index Score Index Score
Percentage Of Percentage Of U.S Percentage Of Percentage Of U.S
Matched Records Population Matched Records Population
54.08% 41.39% 65.56% 55.17%

CUSTOMER INSIGHTS

REPORT




Next Steps

Visit the Audience builder

Once you have familiarized yourself with the customer segments that are considered
most significant, you can visit Deep Sync One's Audience Builder to create your own

custom audiences using our proprietary data assets.

Explore Custom Segments

When a multidimensional audience including a variety of high-ranking audience
segments is required, Deep Sync offers custom segments. Our team will work with you
to identify your campaign goals and create an audience segment designed exclusively
for your needs. In most cases, these audiences can be enabled on Facebook and TikTok
or delivered to your destination of choice within 48 - 72 hours.

As always, if you have any questions regarding Customer Insights or the Deep Sync One

platform, please contact a member of our team by emailing support@deepsync.com.
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